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TAKING BOLD COLLECTIVE ACTION 

The time to act is now. We have put in place a global conservation strategy that  
reflects the way the world is changing, meets the big environmental challenges of the  
age and helps us simplify, unite and focus our efforts for greater impact.  

WWF will continue to deliver locally in crucial ecoregions around the world, but  
sharpen our focus on six global goals – wildlife, forests, oceans, freshwater, climate  
and energy, and food – and three key drivers of environmental degradation –  
markets, finance and governance. We are creating global communities of practice for  
each of the goals and drivers composed of specialists from WWF and key external  
partners. This will foster greater collaboration and innovation, incubating new ideas  
and taking promising ones to scale, as we unite our efforts toward making ambitious  
targets a reality.  

We know that one organization alone can’t effect the change needed. That is why  
our work on the goals and drivers is strongly inclusive of our partnerships with  
institutions and corporations, both local and global. The changes we want to see in  
the world can only come about through the efforts of many actors: local communities  
and multinational corporations, governments and NGOs, finance institutions and 
development agencies, consumers and researchers. 

There has never been a stronger sense of urgency for action. In WWF we are defining  
new ways of working together to make a difference at a scale that matters. We  
know we must redefine humanity’s relationship with the planet. And together we  
passionately believe we can.  
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OUR WORK WITH THE CORPORATE SECTOR 	
WWF’s mission is to stop the degradation of the planet’s natural environment and to  
build a future in which humans live in harmony with nature. As the 2018 Living  
Planet Report demonstrates, the challenges that the global environment is facing  
today are too big, too interconnected and too urgent for any one organization to solve  
alone. 
 
Therefore, WWF seeks to work with those who have the greatest potential to reduce  
the most pressing threats to the diversity of life on Earth and together find solutions  
to conservation challenges such as deforestation, over-fishing, water scarcity and  
climate change. The corporate sector drives much of the global economy, so we consider  
that companies also have a specific responsibility to ensure that the natural resources  
and ecosystems that underpin their business are used sustainably. The private sector 
is also primed to lead on rapid adaptation and on the innovative solutions needed to  
drive change. 
 
By working with the corporate sector, WWF aims to change behaviour and drive conservation  
results that would not be possible otherwise.  
 
More specifically, our work with the corporate sector aspires to do this by: 

• promoting better production and responsible sourcing of raw materials that  

otherwise drive deforestation or unsustainable use of water; 

• encouraging a switch away from fossil fuels to 100 per cent renewable energy  
and away from fossil fuels; 

• engaging jointly on public policy; 

• supporting the equitable sharing of natural resources;  

• redirecting financial flows to support conservation and sustainable ecosystem  
management; 

• raising awareness of the need to consume more wisely; and 

• protecting some of the world’s most ecologically important places.  
 
We do this in a variety of ways, including supporting regulations that stop illegal or  
unsustainable activities, encouraging companies and industry platforms (such as  
the UN Global Compact, Science Based Targets and the Consumer Goods Forum)  
to make ambitious commitments and to engage in public policy discussions, and 
supporting credible certification schemes (e.g. Forest Stewardship Council (FSC), 
Marine Stewardship Council (MSC) Aquaculture Stewardship Council (ASC),  
Roundtable on Sustainable Palm Oil (RSPO), Roundtable on Responsible Soy  
(RTRS). We also publish scorecards and reports on company or sector performance  
(e.g palm oil scorecard; soy scorecard, and sustainable cotton ranking), mobilize  
public pressure through high-profile campaigns on issues related to business  
activities (e.g. Seize Your Power, Virunga, Reviving the Oceans Economy), as well as  
work in partnership with individual companies. 
 
This report presents an overview of the partnerships that WWF-India has with  
individual companies. 
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WWF’S CORPORATE PARTNERSHIPS 
Our cooperation with partners is based on a common understanding of issues, 
shared ambitions or activities, and a willingness to speak out in public. In general, 
we distinguish three types of partnerships with companies: 
 

1. Driving sustainable business practices; 

2. Communications and awareness raising; and 

3. Philanthropic partnerships. 

 

Driving sustainable business practices 
Our bilateral partnerships aim to deliver direct conservation results on key issues 
or in priority places by changing practices throughout a company’s operations and 
value chain. These intend to reduce the major environmental impacts of some of the 
world’s largest companies, achieve conservation results that would not otherwise be 
possible, and influence related sectors and markets. 
 
 
Communications and awareness raising 
The second way that WWF partners with the private sector is by raising awareness of 
key environmental issues and mobilizing consumer action through communications 
and campaigns (including cause-related marketing campaigns). These partnerships 
also aim to highlight the beauty and uniqueness of places and species for which WWF 
stands. This approach includes, for example, consumer actions to encourage the 
purchase of sustainable products such as MSC-certified fish, or results in companies 
supporting campaigns that inspire action in favour of special places such as the Arctic 
or endangered species like the tiger. 
 
 
Philanthropic partnerships 
The third approach is articulated through specific programmes with companies to 
fund conservation projects and the institutions that deliver them. Philanthropic 
relationships with companies raise money for the conservation of key places and 
species, and the capability and tools to deliver such conservation. 
 
WWF partners on a philanthropic or awareness-raising level with companies that 
are undertaking substantial action to improve their sustainability performance, or 
that have negligible environmental impacts. 
 
As this report shows, many partnerships with companies use a combination of 
these approaches.
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TRANSPARENCY AND ACCOUNTABILITY 
Results and impact, both qualitative and quantitative, are essential for us. We advocate transparency in 
action by all stakeholders as a crucial step toward sustainability. We believe that accountability for 
results and transparency to our supporters and our members on how we deliver those results are key to 
our approach of working in a constructive, cooperative manner with all our partners, including business.  

 
We want all our partnerships with business to deliver the greatest impact possible, with the goal of 
creating lasting results at scale. We have, therefore, started a process of deeper and more systematic 
assessment of the targets and the outcomes we achieve in our work with the business sector and 
specifically through our bilateral partnerships.  
 
All WWF offices are committed to continue or start reporting publicly on all our private sector 
relationships, their intent, objectives and impacts, of which this report is one part.	
	
	

THIS REPORT 
	
The aim of this report is to give an overview of the partnerships that WWF-India has  
with individual companies. Funds obtained through corporate partnerships are  
typically used by WWF to: 
 

• Work with the company to reduce its impacts and footprint and to help  
shift sectors and markets toward sustainability in line with WWF’s global  
conservation strategy; 
 

• Raise public awareness of key conservation challenges; 

• Directly support WWF conservation projects. 
 
WWF-India is responsible for the (contractual) agreement(s) with the companies  
concerned. The activities of the engagements in many cases take place in other  
countries or regions.  
 
In financial year 2018, the total income from business represented 14.74% of the total  
WWF-India income.	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

WWF works with 
companies to 
achieve our 
conservation goals. 
NGO and company 
partnerships 
involve engaging 
in constructive 
dialogue while 
challenging each 
other with real 
issues. As such, 
they involve 
opportunities and 
risks for both 
parties. At WWF, 
we manage the 
risks by having 
clear guidelines 
and criteria in 
place, including a 
due diligence 
process. In all 
relationships, we 
maintain and 
exercise the right 
to public 
commentary. 



WWF-India – Corporate Partnerships Report – 2018	
	

INFORMATION ON WWF-INDIA 
CORPORATE PARTNERSHIPS	

	
	
The following list of companies is an overview of all the corporate partnerships that  
WWF-India has with an annual budget of greater than EUR25,000. Details of  
each partnership can be found below: 
 
 

Capgemini India Private Limited 
 
 

Citi India 
 

C&A Foundation 
 
 

D Swarovski & Co 

Hero MotoCorp  
 
 

HSBC Bank India 
 

IDH 
 
 

ITC Limited  

Nokia Solutions and Networks India  
Private Limited 
 

Oracle Financial Services Software Limited  

Schneider Electric India Foundation Sony  
India Private Limited 
 

Sony India Private Limited  

Tata Housing Development Company Limited  
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CAPGEMINI INDIA PRIVATE LIMITED 
	
Capgemini, one of the world’s largest consulting, 
technology and outsourcing companies, and WWF-
India have joined hands to develop the One Planet 
Academy (OPA), a Digital Resource Centre that hosts 
engaging and interactive content on environmental 
issues for students and teachers across the country.  
 
Environment education is an integral solution to 
ensure that the children of today understand the deep 
inter-linkage between environment conservation and 
human well-being in order to ensure a clean and 
sustainable future. The One Planet Academy, a one of 
its kind Digital Resource Centre, leverages the affinity 
of students towards digital spaces, and is a repository of unique, child-friendly content on environment and 
wildlife conservation issues, available for teachers, educationists and students. One Planet Academy hosts 
engaging content along 6 themes – biodiversity, ecosystem, pollution, climate change, energy and water – all in 
line with the syllabus of various subjects in schools. The platform also contains a section for teachers which 
enables them to acquire and infuse environment issues into their regular teaching practices and build the interest 
of students, inspiring them to undertake positive conservation action. The platform hosts content which is 
available online and can be downloaded, along with the provision for teachers to create their own accounts and 
interact with one another to share their learning and experiences of implementing the activities. In collaboration 
with Capgemini, the programme is being promoted as a one-stop destination for any educational and information 
content on environment. In addition, seven Capgemini employees are also providing technical assistance to help 
develop the OPA as a co-branded digital platform to be hosted within WWF-India’s official website. It aims to 
ensure 1,00,000 active student members across 1,000 schools in the country by 2020. 
 
 

CITI INDIA  
Citi India, one of India’s leading private sector banks and a 
subsidiary of the multinational financial services company 
Citi Group, has partnered with WWF-India to support the 
‘Ek Prithvi’ initiative, an environment education project 
that aims to build conservation leadership and environment 
sensitivity amongst students in government schools in 
Mumbai and Delhi.  

The Ek Prithvi programme aims at creating awareness, 
building skills, encouraging sustainable lifestyle and 
promoting action for conservation. The program aims to 
bring together various students, teachers and community 
members to discuss and deliberate on how they could collectively anchor efforts and amplify conservation impact. 
This project focuses on embedding the approach of environment education into the schools’ education system 
through innovative teaching methodologies, customized resource material and workshops for students, teachers 
as well as parents, which ultimately facilitate awareness generation, skill building and action competence for pro-
conservation attitudes and sustainable lifestyle choices. The project also focuses on improving the schools’ 
campus by implementing sustainable practices in schools, where children and teachers become ambassadors for 
conservation. The project has been implemented in 9 states and reached out to more than 25,000 students and 
200 teachers in more than 100 schools,  with Citi India supporting the initiative across 40 schools in 2 states in 
India.  Citi India also engages its customers through festival campaigns and other promotional activities to build 
awareness for the Ek Prithvi program and engage them to support WWF-India’s education initiatives in their own 
capacity.  

 
 

Industry 
Business services, Consulting, Legal & 
Outsourcing 

Type of partnership 
Philanthropic 

Conservation focus of partnership 
Environment Education 

FY2018 budget range (EUR) 
€25 - €100,000 

 

Industry 
Financial Services 

Type of partnership 
Philanthropic 

Conservation focus of partnership 
Environment Education 
 

FY2018 budget range (EUR) 
€25 - €100,000 
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C&A Foundation 
C&A Foundation is a corporate foundation, affiliated to 
the global retailer C&A. Focussing on sustainable fashion 
as its core area of work, the C&A Foundation works 
across the supply chain spectrum, ensuring sustainability 
standards from the production of raw material to 
finished products.  
 
C&A foundation endorses Organic Certification as a 
sustainability standard to transform the fashion industry. 
It is in the light of the above that WWF India has 
partnered with the C&A Foundation to promote organic 
cotton production in wildlife corridors. This not only 
incentivizes farmers but also helps maintain the 
functionality of wildlife corridors as agriculture acts as a 
mosaic to allow for free movement of animals. WWF-India has identified 6000 farmers under the partnership to 
make them organic certification complaint across the Central India Landscape. A Denmark-based B2B company 
has also been brought into the fold to procure this cotton at a premium, which is then used in their own product 
line.   
 

D SWAROVSKI & CO.  
Swarovski is an Austrian producer of lead glass 
headquartered in Wattens, Austria. Swarovski’s 
commitment to Corporate Social Responsibility looks at the 
role of  business in helping communities to flourish and 
conserving the natural resources we need to thrive. WWF-
India works in partnership with Swarovski to run Water 
Schools as a part of the larger Swarovski Waterschool 
initiative which seeks to inspire and advocate sustainable 
water use.  

The Water Schools run by WWF-India aim to create 
awareness and appreciation among students and teachers 
regarding the use and management of water resources and enable them to take action to address the challenge of 
water conservation. Imparted by trained local youth, the programme uses an innovative and experiential learning 
approach to engage students in the school and their homes. The project has been working on establishing model 
water schools in Hastinapur and Narora in Uttar Pradesh by training master trainers and engaging with school 
students from 5-8 grade. 

HERO MOTOCORP 
	
Hero MotoCorp, the world’s largest manufacturer of two-
wheelers, has leveraged its core business to support 
environment and wildlife conservation initiatives by 
providing Hero motorcycles for forest frontline staff to 
strengthen protection measures and forest management 
initiatives in priority wildlife habitats. 

The core component of wildlife conservation in India is 
the frontline forest staff, who work night and day in 
extreme weather conditions and difficult geographical 
regions to ensure the safety of our wildlife. The difficult 
terrain in which the staff works, demands for utmost vigilance and effective tools that enable conservation 
interventions to the farthest of areas. WWF-India works with State Forest Departments across 16 priority states 
over 9 conservation landscapes to build the capacity of their staff through trainings on a range of wildlife 
conservation subjects and provide infrastructure/equipment support such as vehicles (motorcycles and four-
wheel drives), which assist the staff in effective patrolling and vigilance in the forest.  

Industry 
Automotive 

Type of partnership 
Philanthropic 

Conservation focus of partnership 
Forests and Wildlife 

FY2018 budget range (EUR) 
In-kind support 

Industry 
Jewellery and Precious Metals (processing 
and sales) 

Type of partnership 
Philanthropic 

Conservation focus of partnership 
Freshwater 
 

FY2018 budget range (EUR) 
€25 - €100,000 

Industry 
Apparel and Textiles 

Type of partnership 
Philanthropic 

Conservation focus of partnership 
Food 

FY2018 budget range (EUR) 

€100-€2,50,000 
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Project Forest Heroes, started in 2016, is a joint initiative between Hero MotoCorp and WWF-India under which 
around 150 Hero motorcycles have been provided to 10 State Forest Departments for monitoring and patrolling 
conducted by the frontline protection staff. Motorcycles have also been provided to WWF-India field offices for 
community based conservation, human-wildlife conflict management, etc. These motorcycles enable more Forest 
Department staff reach out to further terrains that four-wheelers can’t reach for patrolling, while making less 
noise, ensuring minimal disturbance to the wildlife of the area. This support has significantly increased their 
mobility within the forest and thereby their ability to respond faster and strengthen protection measures as a 
result.  

HSBC BANK INDIA 
	
The HSBC Bank is one of the world’s largest banking and 
financial services organisations. The HSBC Water 
Programme is an eight-year, global programme in 
partnership with WWF, other NGOs  and local project 
partners and aims to provide and protect water sources, 
inform and educate communities in need, and enable 
people to prosper, driving economic development across 
the world. WWF-India’s partnership with HSBC dates 
back to 2007 under its HSBC Climate Partnership” 
programme. It was in this phase of the Programme, that 
WWF-India’s undertook an E-Flow assessment work on 
upper Ganga, the first ever such exercise done by any organization at the national level in a holistic manner. The 
partnership with HSBC entered its next phase in 2012 and was then called the HSBC Water Programme. This 
initiative was later extended in 2017  to deliver global impact, with a renewed focus on the Sustainable 
Development Goals at its core. 

In this second phase of its partnership, the Rivers for Life, Life for Rivers initiative of WWF-India will focus on 
strengthening its work on river biodiversity, with emphasis on understanding threshholds of river health and  
species responses to change in river health . The initiative will also focus on promoting sustainable fisheries in the 
Narora Ramsar site and helping mitigate illegal fishing practices in the Hastinapur Wildlife Sanctuary, while 
continuing our work on gharials and turtles. This phase will also work towardsthe  demonstration of 
environmental flows in Ramganga and adoption of basin management plan. Under the partnership, WWF India 
will strengthen its engagement with the National Mission for Clean Ganga, Government of Uttar Pradesh and six 
District administrations to operationalise and empower the District Ganga Committee (DGC) a multi stakeholder 
committee to achieve the above plans. the BCI standards and supplying to large retailers such as IKEA, Marks 
and Spencer, H&M etc.    

IDH 

The Dutch Sustainable Initiative or IDH is  a sustainable 
trade initiative that convenes companies, CSOs, 
governments and others in public-private partnerships, 
focussed on creating positive impact on deforestation, 
living incomes and living wages, working conditions, 
toxic loading and gender. The IDH also works in 
ensuring sustainability in commodity trade and have 
identified cotton as one of its key focus areas of 
intervention through its Better Cotton Initiative (BCI) 
across regions where cotton is grown.  

WWF India has partnered with IDH to reduce the 
negative impact of cotton cultivation through better 
management of resources across major cotton growing states in the country, namely Punjab, Maharashtra and 
Telangana.  The project has impacted approximately 15000 farmers, who are now cultivating cotton according to 
the BCI standards and supplying to large retailers such as IKEA, Marks and Spencer, H&M etc.    

Industry 
Public Services 

Type of partnership 
Philanthropic 

Conservation focus of partnership 
Food 

FY2018 budget range (EUR) 

€ 500,000 – € 1 million 

Industry 
Financial Services 

Type of partnership 
Philanthropic 

Conservation focus of partnership 
Freshwater 

FY2018 budget range (EUR) 
€25 - €100,000 
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ITC LIMITED 
ITC Group, one of the biggest corporate houses in the 
country envisages achievement of water use efficiency and 
footprint reduction across their operations and supply 
chains. WWF-India in partnership with ITC has developed 
a water security plan for the upper Bhavani river basin 
using a multi-stakeholder approach. WWF-India has 
adopted a consultative process (multi-stakeholder 
platform) to engage diverse water users to understand the 
current water allocations, evaluate the threats and preparee 
a strategy to achieve water security in the Upper Bhavani 
Basin in Tamil Nadu.  
 
The project works towards understanding the water related risks to the basin, encompassing physical, regulatory 
and reputational risks and the competing water users. Based on identifying ‘Shared Risks’, a risk mitigation 
strategy has been framed by multiple stakeholders and a collaborative action plan has been formulated to help 
mitigate the shared risks to the watershed, sub-basin and the basin.  
 
WWF-India also undertook a thorough hydrological and hydro-geological assessment in the priority area of 
intervention to ascertain surface-groundwater interactions, water usage patterns and impact of various 
interventions in the watershed. Collaborative action will now be taken  to convert the high risk, low ecological 
benefits zones to low risk, high ecological benefit zone leading to water security in the area.  
 
Apart from the above, WWF-India is also working with 10000 cotton farmers, under the aegis of the larger focus 
of promoting water efficiency. The partnership helps promote Better Cotton Initiative standards at the farm and 
village level through reduction of chemical fertilisers, pesticides and water by farmers.  
 

NOKIA SOLUTIONS AND NETWORKS  
INDIA PRIVATE LIMITED 
	
Nokia, a global leader in communication technology, has 
partnered with WWF-India to support the conservation of 
two urban wetlands in Karnataka in western India - 
Bashettihalli and Madiwala wetlands - with the aim of 
reversing biodiversity loss and improving ecological 
conditions around the wetlands, along with developing 
knowledge, awareness and capacity of local stakeholders on 
sustainable use of wetlands. 
 
Wetlands are one of the most productive ecosystems and 
play a significant role in the ecological sustainability of a 
region. They have an impact on the livelihoods, health and 
water security of local communities. However, their 
ecological and economical services are grossly undervalued and in many urban and peri urban areas, wetlands are 
either drying up entirely, or becoming so polluted that they cannot support any aquatic biodiversity. In 
partnership with Nokia, WWF-India is working towards the conservation of two wetlands in Karnataka to 
promote better management practices through community engagement, policy intervention and participatory 
institution building. Through collaborative efforts with stakeholders, the project aims to address key threats that 
cause degradation of the wetlands, thereby improving ecological conditions and reviving biodiversity supported 
by the region. Further, local community members are being empowered to be at the forefront of conservation 
activities through awareness generation and capacity building through trainings to conduct wetland health 
assessments, monitor biodiversity and assess threats in the region to ensure conservation of the lakes. As part of 
the project, Nokia employees have also been participating in various volunteering activities such as catchment 
rejuvenation and plantation drives around the wetlands supported by them.  
 

 
 

Industry 
ICT (telephony, internet, software, games 
and service providers) 

Type of partnership 
Philanthropic 

Conservation focus of partnership 
Freshwater 

FY2018 budget range (EUR) 
€25 - €100,000 

Industry 
Stationary 

Type of partnership 
Philanthropic 

Conservation focus of partnership 
Freshwater 
 

FY2018 budget range (EUR) 
€25 - €100,000 
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ORACLE FINANCIAL SERVICES  
SOFTWARE LIMITED 
	
Oracle, an industry leader in cloud based and on-premises 
technology solutions for businesses, has been supporting 
WWF-India since 2013 to protect tigers and their habitats 
in the forests areas. The support from Oracle helped in 
supporting the development of a well-connected network of 
forests in and around Ranthambore Tiger Reserve, and also 
enabled better and effective implementation of 
conservation activities by the Forest Department. In 2017, 
Oracle extended the partnership with WWF-India to 
protect the tigers of the Kaziranga Tiger Reserve in North-
Eastern India.  
 
Wildlife corridors are used by tigers, elephants and rhinos 
in search of new territory, and particularly in search of elevated land during floods in the Kaziranga area. It is 
thus important to maintain connectivity between nearby forests and grasslands to facilitate the dispersal of tigers 
across larger territories to ensure exchange of genes between different populations, a critical element in the long 
term conservation strategy for the survival of tigers in the North East.  
 
Oracle’s support contributes towards building the capacity of the Forest Department to improve protection and 
management efforts in the forests, improve the functionality of wildlife corridors by working with local 
communities to reduce their dependence on forest resources, and monitoring the usage of the corridors through 
camera trapping exercises. Along with the financial support, Oracle employees have been actively participating in 
multiple volunteering opportunities throughout the duration of the partnership, such as tree plantation, nature 
walks and assistance in other programmes organized by WWF-India. 
	

SCHNEIDER ELECTRIC   
INDIA FOUNDATION 
	
Schneider Electric, a global specialist in energy 
management and automation, is the technical partner 
for Project Sahasra Jyoti, a renewable energy project 
providing clean energy solutions for forest fringe 
households and villages in the Indian Sundarbans.   

Access to clean, sustainable and affordable energy is 
fundamental to meet the balance between sustainable 
development, conservation initiatives and poverty 
eradication, especially in a developing country like 
India which has the largest percentage of population 
without modern energy access.  

WWF-India implements community-based solar power generation projects for villages in remote locations 
around important wildlife habitats. For such isolated regions such as forest fringe and remote islands in the 
Sundarbans, stand alone mini grid solar power systems are the most viable option for ensuring communities’ 
access to modern and affordable energy services. Project Sahasra Jyoti, launched in 2015, aims to set up micro 
solar power stations with a distribution network that will supply grid quality electricity to 1000 forest fringe 
households in the Sundarbans, more than 500 of which have already been covered under the initiative. 
Leveraging on its core business strength, Schneider Electric is supporting WWF-India in the implementation of 
the project by providing both technical and part financial support for implementation of the project. Schneider 
Electric has helped WWF-India in designing an optimum solar solution for the selected villages, assisting and 
supervising the procurement, setting up and implementation of the identified solutions in the selected hamlets. 
Further, Scheider Electric has also been providing necessary training to identified youth from the hamlets on 
installation, operations and maintenance of the solar power plants. 

Industry 
Energy (only hydropower or other 
renewables) 

Type of partnership 
Philanthropic 

Conservation focus of partnership 
Climate Change and Energy 

FY2018 budget range (EUR) 
€5 - €25,000 

Industry 
ICT (telephony, internet, software, games 
and service providers) 

Type of partnership 
Philanthropic 

Conservation focus of partnership 
Wildlife 

FY2018 budget range (EUR) 
€25 - €100,000 
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SONY INDIA  

PRIVATE LIMITED 
	

SONY India, a market leader in electronic products, has 
joined hands with WWF-India to conserve the rich 
biodiversity of Western Arunachal Pradesh in North-
Eastern India, listed amongst the top biodiversity hotspots 
in the country and home to iconic species such as the 
elusive red panda and snow leopard.  

Arunachal Pradesh has the highest concentration of 
biodiversity in all of India, with 82% of its land area under 
forest cover, the highest proportion in any Indian state. 
Unique to this region is the fact that more than 60% of 
forests here are owned by local communities. Recognizing 
the pivotal role of communities in conservation initiatives, WWF-India has been working with local communities, 
with support from Sony India, who have demarcated 1,200 sq. km of forest area as Community Conserved Areas 
(CCAs) and implemented conservation management practices such as sustainable extraction of natural resources, 
monitoring biodiversity to understand their presence and habitat preference, and curbing hunting, poaching and 
other illegal activities. One of the biggest highlights of the partnership has been the first photographic evidence of 
snow leopard presence in the state, found through camera trap images during the biodiversity surveys conducted 
in the CCAs. As a result of WWF-India’s conservation efforts in the area, the state government has also agreed to 
build a red panda conservation plan for the state of Arunachal Pradesh. Further, the program engages local youth 
in sustainable tourism practices such as managing home-stays, organizing nature camps etc to help generate 
awareness around environment conservation and provides economic benefits to local communities.  

TATA HOUSING  
DEVELOPMENT COMPANY LIMITED 
	

Tata Housing Development Company Ltd., India’s leading 
real estate developers, has been a continous aid to WWF-
India’s conservation efforts since 2013, focussing on species 
and habitat conservation. The partnership covered three 
projects in its initial phase: Biodiversity conservation in 
Sikkim and western Arunachal Pradesh; Support Initiative 
Fund for infrastructure and relief support to State Forest 
Departments of tiger habitats; and conservation of the 
Endangered snow leopard. In 2016, Tata Housing renewed 
the partnership for another three years with the focus on 
community-based conservation initiatives for species and 
their habitat in the state of Sikkim. 

The mountain state of Sikkim is home to unique and endangered wildlife species such as the red panda and snow 
leopard as well as a number of high altitude wetlands which provide ecological services to local communities. 
With Tata Housing’s support, WWF-India is implementing a large range of conservation measures across the 
state focussing on the snow leopard, the red panda and the engagement of local communities to sustain 
ecosystem services of high altitude areas through awareness and hands-on conservation action.  

It is under the aegis of this partnership that WWF-India has undertaken some significant conservation initiatives 
in the region: WWF-India conducted the first ever scientific assessment of red pandas in the Eastern Himalayas 
which revealed an accurate estimate of the species range and threats, which will now influence conservation 
policies of the state for the protection of the species. Further, WWF-India undertook a pivotal role in The 
Himalayan Cleanup organized in Lake Gurudongmar and represented the initiative at the World Environment 
Day celebration by the Government of India in New Delhi in June 2018. The support from Tata Housing has 
helped WWF-India achieve significant results in the last 3 years and laid a strong foundation on which further 
conservation initiatives have been planned to achieve larger impact for the overall conservation of the region’s 
biodiversity. 

Industry 
Electronics 

Type of partnership 
Philanthropic 

Conservation focus of partnership 
Wildlife 
 

FY2018 budget range (EUR) 
€25 - €100,000 

Industry 
Construction (excluding materials) & 
Property Development 

Type of partnership 
Philanthropic 

Conservation focus of partnership 
Forests and Wildlife 

FY2018 budget range (EUR) 
€5 - €25,000 
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The following list represents all corporate partnerships that WWF-India has with an annual budget up to 
EUR25,000: 
 

Accenture Solutions Private 
Limited  

Aero Club Pvt Ltd 
(Woodland Worldwide) 

Apollo Hospitals  
Charitable Trust 

Ws Atkins India Private 
Limited 

Bain Capability Centre 
India Private Limited C&S Electric Limited 

 
Canara HSBC Oriental 
Bank of Commerce Life 
Insurance Company 
Limited 
 

FactSet Systems India 
Private Limited 

Fusion Microfinance Private 
Limited 

Godrej Foundation H&M Hennes & Mauritz 
India Private Limited 

H&M Hennes & Mauritz Retail 
Private Limited 

Ibex Expeditions Johnson Lifts Private 
Limited 

Light A Life – A First American 
(India) Foundation 

Nagarro 
Ola Cabs – ANI 
Technologies Private 
Limited 

Schneider Electric India 
Foundation 

Small Industries 
Development Bank of India Smart Chip Private Limited Sri Vishnu Education Society 

STMicroelectronics 
Foundation 

Sundaram Fastners 
Limited Sundaram Finance Limited 

Vardhman Yarns and 
Threads Limited Xerox India Limited  
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THE WWF NETWORK* 
WWF Offices* 
 

Armenia Hong Kong Spain 

Australia Hungary Suriname 

Austria India Sweden 

Azerbaijan Indonesia Switzerland 

Belgium Italy Tanzania 

Belize Japan Thailand 

Bhutan Kenya Tunisia 

Bolivia Korea Turkey 

Brazil Laos Uganda 

Bulgaria Madagascar Ukraine 

Cambodia Malaysia United Arab Emirates 

Cameroon Mexico United Kingdom 

Canada Mongolia United States of America 

Central African Republic Morocco Vietnam 

Chile Mozambique Zambia 

China Myanmar Zimbabwe 

Colombia Namibia  

Croatia Nepal  

Cuba Netherlands WWF Associates* 

Democratic Republic of Congo New Zealand Fundación Vida Silverstre 
(Argentina) 

Denmark Norway  

Ecuador Pakistan Nigerian Conservation 
Foundation (Nigeria) 

Fiji Panama  

Finland Papua New Guinea  

France Paraguay *As of October 2018 

French Guyana Peru  

Gabon Philippines  

Georgia Poland  

Germany Romania  

Greece Russia  

Guatemala Singapore  

Guayana Slovakia  

Honduras Solomon Islands  

 South Africa  
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